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’ "The Funnest Fundraisers Ever!” *

Welcome to KidsAreStars.com!

We’re happy to have the opportunity to work with you
to assist you in reaching your fundraising goals

KidsAreStars features that set us apart!

*Offer multiple pieces of artwork from each child
That's right! We're able to provide the option of multiple pieces of artwork from each child in your group. Spring-
time fundraisers often feature artwork focused on specific occasions, like birthdays, thank-you's, and get-well
cards. With this option, children are offered the opportunity to create a complete box of "all occasion cards" with this
fundraiser. Up to 4 illustrations can be provided by each child! General artwork by the children is also very successful
as illustrations for note cards with blank interiors.

*Provide interior messages for all illustrations
If your group or school is illustrating for holiday greeting cards or all-occasion cards, you'll be able to individually
construct interior card messages for each illustration!

*Sales cards will feature each child's multiple illustrations and interior messages
If your group decides to offer multiple illustrations in a box of cards, and you choose to conduct your sales cam-
paign utilizing a sample Sales Card (an actual sample of the printed card, with sales information for your group inside),
we'll print miniatures of each child's artwork inside, along with the interior card messages below each illustration. This
way, those who purchase cards to support your fundraiser will be able to see exactly what they will be receiving.

*We'll feature each child's illustrations on your online order page
Your online order page, which we provide at no additional charge to generate additional sales and funds for your
group, always has "mini-galleries" of each group or class' artwork (for groups 300 and smaller). If you choose to submit
multiple pieces of artwork from each child, we'll display a thumbnail grouping of artwork from each child online on your
own ordering page!

‘Keep your fundraiser going year round!

We're in the process of setting up online order pages to accommodate year round purchases! Parents will be able
to continue submitting artwork anytime, during any season, long after your official fundraiser campaign ends! Parents
will be able to own greeting cards featuring their child's artwork anytime they wish... and your group will continue gener-
ating income from every sale! All you need do is send parents your own KidsAreStars.com order page, where they can
submit artwork to us (via email or postal mail), and we'll handle the rest!

We very excited about all the possibilities that will be available to you!
We encourage you to be in touch with us regarding your fundraiser ideasand questions.
We look forward to working with you!

Contact us if you have any questions!
robb.mcdaniell@gmail.com
870-480-9700

© KidsAreStars.com
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Fundraiser Steps & Guidelines
"The Simple Version"

© KidsAreStars.com

We've gathered the most commonly asked questions by fundraiser leaders and provided the answers below in
the Fundraiser Handbook Addendum, or “The Simple Steps.” We've taken the most important information from the
lengthier Fundraiser Manual and placed it into this easy to print 8-page “pre-Handbook.” The following pages may also
be viewed, downloaded and printed on the website www.KidsAreStars.com. Greater detail can be found after this ad-
dendum article. And of course, always know that you can contact us if you have any additional questions!

Our Mailing Address:
Memory Maker Greeting Card Co.
873 County Road 426
Berryville, Arkansas 72616

Our phone:
870-480-9700

Our email:
robb.mcdaniel@gmail.com

We believe in simplicity, fun and results! Therefore, we've generated this single page which provides all the ba-
sic initial information to conduct a KidsAreStars.com fundraiser. Whether you are a single individual conducting a fund-
raiser by yourself with your artwork or photographs, or a school of hundreds of children, we can accommodate you and
your fundraiser needs!

Below, we gathered the basic steps to starting and completing potentially successful KidsAreStars.com fund-
raiser. For a more complete and detailed guide for a KidsAreStars.com fundraiser, please refer to the Fundraiser Man-
ual here. Otherwise, all your initial questions will probably be found below. Naturally, please don't hesitate to contact us
directly with your questions: robb.mcdaniel@gmail.com

Our Most-Asked Initial Questions:

1. Are there any upfront costs to begin a fundraiser with KidsAreStars?

No. It costs you nothing to begin a fundraiser with us.* A Sales Card (which is a sample 7x5 card featuring the
child’s artwork, with sales information inside) is provided for each child participating in the fundraiser free of charge,
along with a customized Order Envelope. All that is required is that you get the artwork to us, determine the items you
wish to sell, and discuss with us your fundraiser format (described online and in this Handbook).

* The “Fundraiser In A Box” format requires a 25-cent per packet charge for packet requests over 100. There is no charge for
groups numbering under 100 for the "Fundraiser In An Box" fundraiser format. Please contact us_for more details.

2. Are there any minimum order requirements?
No. There are no minimum order requirements, regardless of the size of your group.

3. What are the freight charges for our school order to arrive?

There are no added freight charges to receive your fundraiser order in the 48 continental United States. (Please contact
for shipping surcharges to Alaska, Hawaii and Canada). Online orders, however, are treated as mail orders and are
shipped directly to the purchaser. Individual shipping charges are added to online website orders at the time the order is
placed.

4. Are there additional costs to provide an online ordering website with your company?
No. The online ordering website for your group or school (set up at OrderKidsCards.com) is provided to you free of
charge.


mailto:robb.mcdaniel@gmail.com
file:///C:/Valued%20Customer/My%20Documents/My%20Webs/KidsAreStarsNew/Fundraiser%20Handbook1.pdf
file:///C:/Valued%20Customer/My%20Documents/My%20Webs/KidsAreStarsNew/Fundraiser%20Handbook1.pdf
mailto:robb.mcdaniel@gmail.com

Step 1:
Artwork and/or Photographs: Getting the illustrations to us is the first step.

If you are a single individual or a small group:

You may have photos or scans of your artwork. Simply attach your scans in an email to us. We'll confirm receipt!

For best results, please send the original scanned resolution, and if you are sending photographs, please use a digital
camera or smart phone with higher resolutions. We need digital images in the 3000 x 2000 pixel range for best re-
sults. If you are a single individual or small group, you may also postal mail your images to us. We'll do the scanning
and send the images back to you. Or you can just attach the images in an email to us at robb.mcdaniel@gmail.com Be
sure to include all your contact information, and all relevant information regarding your images. If you have titled your
images, be sure to either title the images your attach, or provide your titles in your email. We will print the title of your
image on the back of the finished card.

If you are a large group or school:

The most efficient way for a large group to submit artwork is setting aside a time for each class to conduct artwork for the
fundraiser. Please read the artwork guidelines below. In addition to these guidelines, please make sure that each
child's artwork is identified in one of the following ways: 1. The easiest and perhaps simplest method to identify artwork
for schools is by labeling the artwork with stickers. These can be printed on standard address labels by merging the fol-
lowing fields from your school database: <Name>, <Instructor>, <Grade Level>. Then, simply place the stickers in
(preferably) the upper left hand corner of the artwork. 2. Or, you may identify the artwork by turning the paper over, and
in the upper left hand corner, write LEGIBLY IN PENCIL the name of the child. (The reasons for this are explained be-
low.) Bundle each class or group with a paperclip. Then, attach a note under the paperclip the instructor's or leader's
name, along with the grade level or group name. Mail the bundles to the address above. Please either send us an email
or call us to notify us that you have mailed your artwork so that we may watch for your package.

Guidelines for Artwork
1. Material: Standard white printer paper. 8.5" x 11" works great!

2. Media: The bolder the colors, the better the result. We strongly recommend that children use colored felt mark-
ers. These translate beautifully as card illustrations. Even water color paintings work quite well. Crayons also work well
provided the subjects in the illustration are filled in with color. This is SO important. Always keep in mind: Bold colors =
a fantastic card illustrations! Water color and tempera paints also work well.

We typically do not recommend pastels or chalk as illustration media because they do not ship well.

3. Signing the artwork: We highly recommend that the child sign the art piece. This personalizes even more the illustra-
tion on the greeting card. Please ask the child to sign the artwork in a BOLD color (a black felt pen translates best) so
that the signature will show up well on the card after the image has been reduced in size. Signing the artwork is not nec-
essary. The child's name will be printed on the back of the card when designed.

4. |dentifying the artwork: Identify the artwork in one of the two methods listed above (either with printed stickers gener-
ated on address labels from the school's database, or by hand-writing the name, grade level and instructor name on the
back). There are important reasons for accurately identifying the artwork. First, we need the name of the child on the
artwork to know which cards to print for their order and to print their name accurately on the sales cards. Next, we ask
that the name be in the upper left corner because many pieces of artwork produced by very young children often do not
have an obvious orientation. In the event that we are unable to identify the top from the bottom, or the left from the right,
we will turn the artwork over and identify the artwork orientation by the location of the name on the back. We will use the
child's order envelope as the print order for that child's artwork.

Bundle artwork by class instructor or group instructor. Paperclip the group together and insert the correctly spelled
name of the instructor, along with the group, class or grade level. We ask for this information because all of this informa-
tion is standard text on the back of the card, and standard information on the ordering webpages.

Step 2:
Decide what you'd like to sell

We offer two sizes of boxed cards.

The "small cards" are 5.5" x 4.25", and come 20 to a box with 20 envelopes.

The "large cards" are 7" x 5", and come 12 to a box with 12 envelopes.

These boxes typically resell for $20 per box, with a cost to the organization of $12 per box. (Resale prices are actually
up to you.)

We offer boxed cards with either all the cards in the box printed with a single child's artwork, or with artwork
featuring each child in the class or group.
Please note: We only print group boxed cards in the smaller note card sized cards. Group boxed cards are priced
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based on the number of participants, and can be computed below:

From 15—20 Students Cost to the group: $12.00 Suggested Resale: $20 Net profit to the group: $8 per box (or 40%)
From 21—25 Students Cost to the group: $13.00 Suggested Resale: $21 Net profit to the group: $8 per box
From 26—30 Students Cost to the group: $14.00 Suggested Resale: $22 Net profit to the group: $8 per box
From 31—35 Students Cost to the group: $15.00 Suggested Resale: $23 Net profit to the group: $8 per box

You will notice that the percentage profit to the group drops in this illustration after 20 cards, or 20 students, in the box.
The suggested resale amount is just a suggestion only. Of course, you may resell your boxes at any price you wish. If
you wish to get a better idea of the 40% return for the group on the larger boxes, simply take the costs for the larger
group boxes, and multiply by 1.6. This will give you a rough idea of the pricing you might wish to consider retailing the
boxed cards for that will provide you the larger margin in profit to your group.

We also offer individually packaged cards.

These are cards individually printed, with an envelope, cellophane-wrapped and sold individually.
These cards are sold to the organization for:

$1 each for the small cards

$1.50 each for the large cards

Suggested resale for these items is generally left to the discretion of the organization.

We also print stationery featuring the child's artwork.

Stationery is printed with a lightened, "water mark" style image of the child's artwork on the stationery paper's writing sur-
face. For best results, we strongly recommend that only certain art media be utilized when deciding to provide stationery
in your fundraiser. Please contact us, or view the Fundraiser Handbook for more details.

Step 3:
Decide if you wish to sell boxes of cards featuring only the individual child,
boxes of cards featuring all the members of a class or group, or both.

For large groups, to keep selling simple, we recommend that you sell only cards (large, small or both) featuring the
artwork of the one child selling the cards. (In other words, all 20 small cards and all 12 large cards feature the artwork of
the child selling the cards). You may, however, wish to provide the option of a box with each card featuring the artwork
of each child in the class or group. Pricing for these boxes is determined by the number of students in the group or the
class. A breakdown of those prices is found in the Fundraiser Handbook. The wholesale and resale prices of the group
cards will vary from the standard $12 cost. Your customized order envelopes (for one-to-one sales campaigns) will iden-
tify the options available, along with price variations.

For individuals or small groups, all options are open! Just let us know if you would like to offer single illustrations
in each box, combinations of illustrations, or both.

Step 4:
Decide what sort of sales campaign you'd like to begin

We offer a variety of sales campaign methods, all of which are explained on the KidsAreStars.com website and within
the Fundraiser Handbook.

Here are the campaign methods that have worked best and most efficiently over time:

For individuals and small groups:

Our recommendation is to conduct your campaign via the internet almost exclusively. Send emails, write letters,
mail notes and cards, etc. announcing your fundraiser. Enclose in your letters our online order
link: www.OrderKidsCards.com We will post your own online ordering page at no charge that can be selected from this
homepage. Orders then are placed online. We then print and ship orders. Orders are treated as mail orders, with the
purchaser paying appropriate shipping charges to us for their order. Each order is printed and shipped individually. (Yes,
we can make arrangements to ship an entire online sale directly to you. Just get in touch with us to work out those de-
tails).

Funds are then sent either to you or to your organization on your behalf. Checks during the height of a campaign
period are mailed approximately every 10 days. On the date your check goes out to your funded nonprofit, we will mail
you a copy of each online order for verification, along with a copy of the letter sent to your organization. As sales slow,
we will usually mail a check to your organization or to you when funds reach $100 or more. Naturally, we will remain in
touch with your throughout your fundraiser.

For large groups and schools:
The online sales campaign described above has been implemented for large schools. Please contact us about
that venue if you are a large school or organization. However, over time, our recommendation (through our own experi-
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ence) for the simplest, most efficient and most profitable fundraiser for a large school or organization is by following
these steps:

1. Conduct an art session based on the guidelines above. Send all the artwork to us as soon as you can.

2. Sell both sizes of cards (small and large), featuring the artwork of the child selling the cards. (Try to avoid the "group
box.")

3. Contact us with your decisions as to which items you are selling.

We will then develop a Sales Card that will be a replica of the card the child is selling. The most successful
Sales Card is printed on the 7 x 5 card (so we always suggest that you offer the 7 x 5 cards for sale during your fund-
raiser). The Sales Card (as described in the Fundraiser Manual) features an exterior of the card exactly as it will appear
when printed. The front of the card will feature the artwork of the child, with the back featuring the child's name, the
year, the name of the school or organization, and copyright information. The interior will feature sales and price informa-
tion, and a "thank you" to the purchaser for supporting your organization. The interior space is also open to whatever
you wish to express. You may wish to tell where the funds you are raising will be used. You may wish to provide a brief
history of your school or organization. The choice for interior text is available to you. Otherwise, we will provide stan-
dard sales and pricing information based on the items you will be selling.

We will also generate customized sales envelopes. These envelopes will contain the name of the organization
and the class or instructor's name, and a blank for the child to write their name. An order form on the front of the enve-
lope asks for the purchaser's name and phone number, and places to check the items desired for purchase. Prices for
each item are clearly printed on the envelope, with a place for a total at the end. We will use the number of artwork
pieces submitted for each class to determine the number of sales envelopes to produce. The sales envelopes are cus-
tom-printed for each class or group.

The sales campaign period will have a definite beginning and an end, when all moneys and envelopes are turned
in. Please empty the envelopes and bundle these sales envelopes together by class or group. These envelopes will
become our print order. We will enclose an order worksheet to help you determine the amount your check to us will
be. When we receive the bundled order envelopes, order form and check, we will begin printing your order.

When your order is completed (allow approximately 7 to 10 days), we will bundle each order in taped plastic bags
with the order envelope on top. We will then gather classes and groups together in the appropriate number of boxes and
ship to you. There are no charges for shipping on a completed campaign. Artwork will be returned with your order.

Conducting an online campaign (for large groups or schools):

There is NO CHARGE to you for us to provide you with online ordering capabilities. Please let us know if you would
like an online ordering webpage. On that page, visitors will be provided the opportunity to not only place orders, but view
a thumbnail of the child's artwork. It's a nice touch and provides your fundraiser with an additional income stream. You
can easily send a note home with the child explaining the nature of the campaign. The child will probably already have
their Sales Card and Order Envelope. In your note to parents, please recommend they contact friends, relatives and ac-
quaintances at work via email, inviting them to support your fundraiser and order cards featuring your child's artwork di-
rectly from you or your child, or online if your contacts are out of town. The order page will have a link to your group's
order site: www.OrderKidsCards.com

Lead-times: How much time should be allowed for the fundraiser, and how

soon will we receive the product?

We are often asked the amount of time a greeting card fundraiser should involve. And the most general answer is
30 to 60 days. Other factors can enter in, of course, but most fundraisers are begun and completed within this time
frame. If you are a small group (under 100 participants), you'll probably see a reduction in the two production times
listed below (Sales Card production, and order production), so you'll be able to reduce these times to 2 to 3 days while
you compute your own leadtime.

When you and/or your organization fundraiser leadership decides to commit to the fundraiser, here are some gen-

eral time guidelines:

1. Conduct your art session (hopefully within days of making your fundraiser decision).

2. Send the artwork to us. Allow 3 to 4 days shipping time.

3. We produce the Sales Cards, and build your online ordering website. Allow 4 to 7 days for Sales Card production
process, depending on the size of your group and the number of illustrations your group will be offering. While the Sales
Cards are en route to you, we will be building your online ordering webpage.

4. Receive the sales materials (Sales Cards and Order Envelopes). Distribute and conduct your fundraiser cam-

paign. Most sales campaigns are approximately 10 days.

5. Tabulate totals, and send the order and payment to us. We realize this process may take 2 to 4 days, usually over a
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weekend. (We will enclose a customized order worksheet to confirm numbers and help you organize your total order.)
6. Send us the order (your order worksheet, the order envelopes bundled by class, and payment). Allow 3 to 4 days
shipping time.

7. Allow 3 to 10 days production time, again depending on the size of your group, the size of your order, and the time of
year.

8. We ship order to you. Again, allow 3 to 4 days shipping time.

Total: Approximately 35 days, which is a very realistic number. (If you are a small group, this total will drop to roughly
28 days.) Size of your group, the number of boxes sold, the number of illustrations submitted for each child, the time of
year and therefore printing demand, etc. can all play a role in this final number, but you can easily see that by working
quickly and efficiently, we can work together to easily begin and end a fundraiser in 4 to 6 weeks.

The Holiday Season:
We want to provide a quick note about the fall Holiday Season. _If you are from a larger group or large school (250
to 600 participants, for example), we've provided below some good timeframe goals to assist you in planning.

Because Christmas cards and holiday cards are still perhaps the most-mailed cards for any holiday, this is our
busiest and most fun season! We hire on lots of extra help and are accustomed to working many fundraisers simultane-
ously. We can in most cases remain within the timeframe listed above, but we want to provide you the "ideal" timeframe
below as a suggestion to you for a fast turn around on your order. Keep in mind that these suggested times are general
and "best case." And they are "suggestions" only! Moving events earlier or later will not usually affect the success or
timeframes of your fundraiser. For example, if your artwork arrives in mid to late October, this probably will have little
bearing on the outcome of the fundraiser. We would, however, like to see your sales campaigns wind up by November
10 to ensure a first-week-of-December delivery date.

1. By Mid-September: Be in contact with us. Let us answer your questions, and let us know you've made the decision
to conduct a KidsAreStars.com fundraiser. Let us know the type fundraiser you will be offering and the items you wish to
sell. We'll prepare for the arrival of your artwork.

2. Late September: Conduct your art session with the children.

3. October 1: Have your artwork to us or on the way to us by this date. We'll then produce your sales materials, which
is most often the sample Sales Card featuring the artwork of the child selling the cards (with sales information in-

side). Each child will also have a customized Order Envelope.

4. October 10: This date will be our goal for us to have your Sales Cards and Order Envelopes to you.

5. October 10 - 24: Conduct your sales campaign. Tabulate your group order, and send it to us.

5. November 1: We receive your order and begin production. Most orders are completed within 2 weeks and on their
way to you.

6. Thanksgiving Week to December 1: This is our goal date to have all orders in your hands to distribute to classes.

Naturally, we are very flexible. If your artwork arrives sooner, we can get sales materials to you sooner, you can
conduct your fundraiser campaign earlier, and receive your order earlier.

Do you accept orders later than the dates above? Oh, yes! We have worked with fundraisers that have begun
as late as mid-November! And all received their orders prior to dismissal for Christmas break. So, again, know that we
are quite flexible. Just contact us with your questions or issues.

But we're a rather small group (under 100 students). What is the standard timeframe for our sized fund-
raiser during the holiday season?

For small groups, if we work efficiently with turn around times, and if you conduct a sales campaign period of 10
days, we have had no problem in meeting a 28 day deadline. So, for the holidays, if you get your artwork to us by Octo-
ber 1, conduct your sales campaign in mid-October, and get your order to us right after the close of your campaign, in
most cases we're able to have your order to you the first week of November.

Can our children submit more than one piece of artwork?

We actually encourage multiple pieces of artwork from individual children for all groups for our Spring fundrais-
ers. Spring fundraisers generally consist of note cards and all-occasion cards. If your school or group is considering
producing all-occasion card themed artwork (e.g., "Happy Birthday," "Get Well Soon," "Thank You," etc.) it simply makes
sense to offer boxes of cards featuring several pieces of artwork for each child. Even if your group is considering more
generic artwork for blank note cards, offering multiple pieces in a box makes the completed box by a single child even
more endearing.

However, for the holiday greeting card season, we tend to request that artwork submissions be limited to one per
child if the group is over 200 children. Because of the time constraints of the holiday season (there's usually only an ap-
proximately 6 week window of printing time for all fundraisers), along with the deadlines we must respect so that parents
and friends receive their holiday cards in time to mail out for the season.... and because in most years, all the printing for
holiday fundraisers occurs at the same time, we simply request that for large schools and organizations we limit artwork
to one per child.

With that said, however, know that we are very flexible! We are accustomed to working with a variety of fundraiser
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scenarios and look forward to the opportunity to speak with you about your fundraiser. In other words, we're willing to
discuss your situation and work with you in whatever manner will make your fundraiser as successful as possible.

Finally, to begin a fundraiser, here's the information we will need from you to set
up your file:

1. Fundraiser contact person.
Please let us know the name of the person leading the fundraiser who we will be in contact with throughout the cam-
paign, even if it is you.

2. Your shipping address (and mailing address, if it is different from the shipping address).
These are the addresses where we will send sales materials, your final order, and checks from online website sales.

3. What items do you wish to sell?

The most common items are both sizes of cards, with each box of cards featuring only the artwork of the child selling the
cards.

We can also provide group boxes by grade levels. (See above.) There are 20 smaller note card size cards, with enve-
lopes in one type box, and there are 12 larger greeting card size cards in the other size box. The group box features the
artwork of all the children in a class or group and is made available in the smaller note-card size. We also offer the indi-
vidually packaged single card in both sizes as well. Just let us know if you would like to offer both sizes. And then let us
know if you also wish to offer group boxes.

4. Would you like to provide additional back of card text and images?

We have a standard back of card format that is available as a default setup, that includes attributing the original artwork
to the child, and usually information such as grade level, teacher's name, and the current year. We also have several
groups and organizations who have taken advantage of the back of card to spread the word about their organization or
school. We've even provided photos of each child on the back of the card. You may send us your logo and text, and we
can draw up an example to send you. For examples of how the back of your cards can appear, refer to the Fundraiser
Handbook.

5. Would you like to have an online ordering webpage?

There is no additional charge for the webpage, and parents and staff can send an email to all their friends and relatives
around the country to invite them to order cards to benefit your school. You may view current campaign ordering web-
pages by going here: www.OrderKidsCards.com

6. Would you like to provide a selection of interior printed messages?

There is no additional charge for this service. The most common way is for you to provide us with 2 written messages,
with the 3rd option to be left blank. But again, we are very flexible. Just let us know the interior text options you'd like to
offer.

7. Sales Materials

Please let us know the sales format you would like to work with (briefly outlined on the website, and described in greater
detail in the Fundraiser Handbook). The most common fundraiser format includes the sample Sales Card and cus-
tomized Order Envelope. The sample Sales Card is generated for each child, and is a 7 x 5 card that features the
child's artwork on the front, with the back of card as it will appear in the finished product. The interior of the card de-
scribes the fundraiser along with the items to be made available. It will also provide the interior messages you will be
offering, if you choose to have them available. We will also include a printed customized order envelope for each child,
which is an order form for purchasers to place orders for the items you will be selling, and space for them to select an
interior message or to leave the interiors blank.

8. What is the official name of the fundraiser?
Such as, "The 2011 <Name of Your School> Holiday Fundraiser" or something like that. This title will be used in your
sample Sales Cards, on your order envelopes, and in your online ordering webpage (if you choose to have one).

9. To whom should purchasers make their checks out to?
This information will be printed on the order envelopes.

We realize that you will have questions!
We are here to answer your questions!
Please feel free to call or email at the contact information above.

We LOVE doing these fundraisers! You'll love it too!
And our goal is to help you realize substantial results from your efforts.
While we know that the task can be a challenging one (especially for large schools and organizations),
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please know that we will be available to you to support you, to answer questions,
and to always try to keep things simple and fun,
with the highest regard for providing you and your fundraiser
the highest quality end product possible!

We look forward to meeting you!

© KidsAreStars.com
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* "The Funnest Fundraisers Ever!” *

The Complete Fundraising Guide for
KidsAreStars.com Fundraisers

© KidsAreStars.com Fundraisers
All Rights Reserved REV 12/11

Welcome to a wonderful opportunity to provide a completely unique, exciting and
profitable fundraiser for your class or organization!

We're unique and exciting because we provide you the opportunity to memorably
capture the artwork of your class or group forever in custom-printed greeting cards. These
cards not only become mementos of the child’s early years, but are also heartfelt and per-
sonalized greetings during the year. Parents, family members and teaching staff LOVE
these cards and the opportunity to purchase them from your group. These cards will be
treasured and shared for years to come.

In your fundraising efforts, we understand your needs. And that's why we have
provided you with an excellent margin for your fundraising dollar... while at the same time
making your order as customizable as possible. Where else can you find a fundraiser that
is so personalized and customized, and yet pays up to 45% to your group and your group
members?

Our Goal is to Make Your Fundraiser
as Simple and as Successful as Possible

So, we provide 4 Fundraiser Methods. We suggest that you read through them all,
and simply select the method which will most easily work for you and your group.

We understand that some of the power of a successful fundraiser depends on how
simple and quickly the whole process can be. And we feel we have discovered the secret
to a successful, simple fundraiser in 3 Simple Steps.

A question we are frequently asked is: "How much time does a typical fundraiser

take?” Our experience has shown that, allowing for a variety of variables (including ship-
times, printing turnarounds, campaign dates, etc.), we can partner with you and generally
complete a fundraiser from start to finish in 30 days or less. Please share your time frame
requirements with us. We'll work with you to ensure your success.



Our Fundraisers are Composed of 3 Simple Steps

All our fundraiser methods require just 3 simple steps:

Step 1:

Conduct an art session with your group, and send the artwork to us.
Step 2:

Conduct a sales campaign, either by email or in person, or both!
Step 3:

Place your order with us, and distribute your products when your order arrives.

That's it! It's that simple! Our simple process is what helps make A KidsAr-
eStars.com Fundraiser is “the Funnest Fundraiser Ever!” Now, continue reading to find
which of the 4 Fundraiser Methods will work best for you!

100% Participation Cash-Back Program

Something that makes KidsAreStars.com unique among custom greeting card com-
panies is the higher profit margin available to your group. Let’s take a quick look at what
is available to you:

Your group sells boxes of cards and stationery for $20 per box. From a box that
you sell for $20, your group automatically earns $8. But we don‘t stop there! When
every member of your groups sells at least ONE box of cards and/or stationery,
we’ll donate back to your group ANOTHER $1 per box sold! We'll enclose a check
made out to your group with your order for ANOTHER $1 per box, making your earnings on
a box of cards $9, or provide you a 45% return to your group! It's our way of supporting
your success with your fundraiser.

Let’s begin by taking a look at the 4 Fundraiser Methods:

Method 1: The “Sales Card” Fundraiser

Prototype Sales Cards & Custom Order Envelopes

This is a very exciting method, and our most popular. This method includes the fol-
lowing items sent to you after we have received your group’s artwork:

1. Make a decision to offer the 7x5 greeting cards, and we . Harsison Street School PTO

2010 Fall Fundraiser

will generate a SAMPLE GROUP of 7 x 5 Note and/or
Greeting Cards, with EACH individual members’ art-
work on a single card. The inside of the card will
be printed with a miniature of each child’s artwork,
a description of what you are offering for purchase,
along with YOUR resale price. (See sample Sales

Card interior at right.)

Toos2 159132 eaimieH 10} M 5810

‘ 2. CUSTOMIZED ORDER FORM PRINTED BY US ON
COLLECTION ENVELOPES with your group’s name and

the account checks should be made to. We will enclose
enough form envelopes for your entire group.

g — ]
* |
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Method 2: The “1-Step Fundraiser In a Box”

This is a great fundraiser method if you are working within a narrow time-frame. A
lot of time and effort are saved with this method. Here’s how it works:

We'll create a packet for every member in your group or school. The packet will
contain the following:

1. A letter from you to parents explaining the fundraiser (which we will help you write...
you just provide certain points of information, such as the items you wish your group to
offer, your pricing, etc.). On the back of this letter will contain guidelines for creating
the artwork.

2. A blank piece of paper for the child to use for their artwork.
3. A customized order form envelope.

2. The parent allows the child to create the artwork on the paper provided at home.
The letter from you, in addition to explaining the nature of your fundraiser, will ask for
the parent’s participation by helping the child create their artwork, and to support the
fundraiser by ordering cards and stationery for themselves and their relatives and
friends. The reverse side of your letter will contain a few guidelines for the artwork to
guarantee a successful image. Orders are then written on the order form envelope,
and checks are placed inside the envelope.

In addition to the letter explaining the fundraiser, we’ll be providing the information
necessary for online purchases.

You simply distribute the packets to each child.

You'll have set a date in your letter as to when the packet needs to be returned
with completed artwork and order forms enclosed. You will receive back a packet for
each child containing artwork and orders. Remove the checks for the orders from the
envelopes, and place the envelopes back in the packet with the artwork. (We will de-
velop the printing order from the order envelopes.) Bundle the packets together by
class and write the grade and teacher’s name on the top packet.

Next, complete the order form in this fundraiser handbook or complete a custom-
ized worksheet which we will prepare for you, enclose your check, and send the pack-
age to us.

Order up to 100 customized fundraiser packets at NO CHARGE.

Orders over 100 packets will be invoiced 25¢ per packet, payable prior to printing
(online through debit or credit card, or by check mailed to our office), to offset materi-
als costs. In other words, there is no charge for your first 100 packets, and we'll in-
voice you 25¢ per packet on groups with more than 100 members. Then, for every box
of products your group sells over 100, we’ll refund back to you 25¢ per box until you
have been refunded your original packet order.

Simply contact our office if you have questions and for more details to launch this
very effective method right away!
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Method 3: The “Online Fundraiser”
The Simplest Fundraiser Ever

Our third fundraiser method has to be the simplest in the industry!! What makes
this fundraiser different is that it is almost entirely web-based.

Parents, friends, and acquaintances are directed to a website to place orders. Your
only requirement as fundraiser leader is to get the children's artwork to us and spread the
word out about your fundraiser.

Here's how it works:

Send letters and/or emails describing your fundraiser to the parents, relatives and
friends of the members of your school or group. We'll help you custom-write your own
group's letter. Send your letter home with the child or member, email your own member-
ship lists, write an article in your group newsletter.... whatever it takes to get the word out
about the fundraiser and encourage participation.

In the letter or article, you will be describing your fundraiser (greeting cards, note
cards and/or stationery featuring the artwork of their child). You'll also be providing the
website for complete details on card and stationery ordering. Parents will be instructed in
how to get the artwork to you, how to order, and how to reorder. Visit the website here:
www.OrderKidsCards.com

When we receive an online order through your group's website, we will notify you
by way of your contact email address. Then, we can distribute the card orders in 2 ways.
Either we ship individually placed online anywhere in the USA (this is a great method if
your groups plans to use email as the method of advertising your fundraiser); or, we can
accumulate orders and ship directly to you FREIGHT PAID in 2-week intervals throughout
your sales campaign.

When your campaign ends, your group's order page remains in place, and we'll ship
orders directly to each purchaser.

Twice monthly we will send your profits to you (electronically through PayPal or by
postal mailed check), with a complete breakdown of the orders coming from your group
with a Website Sales Report, and a copy of each packing slip from each order. You'll al-
ways be kept up to date with your orders and your profits.

Benefits of this method:

e Your first of two tasks is to get the artwork to us. The simplest method is to attach the
scanned artwork to an email and send directly to our office. Or, you may gather con-
tributing artwork together and mail them directly to us. We'll return the artwork as
soon as we have set up your products.

e Your second task is to announcement the fundraiser through group email address
books, take-home announcements with the kids, etc. Within your correspondence, you
will direct parents and supporters to an online ordering page to purchase.

¢ You will be notified regularly when orders are filled, and frequently issued checks and
order verification (based on the schedule you set up with us).
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e We will produce and ship orders directly to the school or headquarters FREIGHT PAID
on a twice-monthly basis. Or, we will ship online orders directly to each purchaser.

e Your fundraiser can be ON-GOING, 12 months a year. Once your webpage is set up for
online ordering, the site will be available to your group forever (or until you ask us to re-
move it from the web). Continue to generate funds for your group each time you make an
announcement (Fall Holiday Fundraisers, Winter Fundraisers, Spring Fundraisers, etc.)

e Conduct this fundraiser alongside any other fundraiser. All you need to do is put the
word out about your KidsAreStars.com fundraiser. Your time is now free to conduct other
fundraisers!

e Just keep the awareness level high to have a very successful KidsAreStars.com fund-
raiser. And we'll do the rest!

e Keep the fundraiser alive by adding artwork over time! This method is flexible enough
that we can add new artwork with each new season, each holiday, each event, etc.

Method 4: Offer Individually Packaged Greeting Cards

This is a great successful fundraising method that will allow your fundraiser to con-
tinue for as long as your group wishes! It's a simple method of selling individually pack-
aged cards with envelopes featuring the artwork of your kids.

This fundraiser method allows you to generate funds from sales by placing your
group’s individually packaged greeting cards in a variety of locations for individual sale, in
addition to traditional sales from parents, friends and acquaintances of children.

Cards featuring your kids’ artwork (in both our KidsAreStars.com sizes) are com-
bined with an envelope and individually packaged in cellophane to be sold to benefit your
school or organization.

These packaged cards can be dropped off for sale in a variety of businesses and of-
fices. A member of your group leadership will then visit the drop-off locations to collect
income and replenish inventory. The cards can also be made available at all school func-
tions, events and sporting venues. They can be available at meetings, functions, open
houses.... Virtually anywhere there’s a gathering, a box of cards can be made available for
sale with proceeds to benefit your organization or school.

Remember that there are substantial profits available to you when you utilize this
method. That’s what makes any additional time invested in the fundraiser well worth it!

The small cards will cost your group only $1, and suggested retail is $2.
The large cards will cost your group only $1.50, and suggested retail is $3.

As you can see, with profits of 50%, this fundraiser method has become very popu-
lar.
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Here are the requirements:

e Each piece of artwork must be accompanied by a minimum order of only 10 small cards
and/or 6 large cards so that you have a starting inventory on hand. That’s right. A mini-
mum order of only $9 or $10 per child is all you need to begin this fundraiser! Our recom-
mendation is an order of 10 small cards and 6 large cards (for a total of $19) per child’s art
submission as a beginning order.

e Minimum reorders are the same as the initial order: 10 small cards or 6 large cards.

e Artwork for your group may be submitted by postal mail with your printed order, or as
an email attachment. For large groups, we recommend that parents submit artwork to you
in hard copy form. We will return all original artwork when your order is shipped. If par-
ents of members wish to email artwork directly to us, they may email artwork as an at-
tachment to tech@kidsarestars.com. Ask parents to be sure to include the name of the
child and the name of the organization in their email. We will use their email address to
make contact with them if we have any questions regarding the submission.

Financing your first order:

We suggest that you finance your first order as simply and as easily as possible,
which in most organizations will be through contributions of parents and relatives of the
child. Remember, only $9 or $10 is all that is required to print each child’s artwork. A
contribution from a family member or friend of the family will be all that is necessary for
that child to have representation in the retail sale of their cards.

Our initial order contribution suggestion for each child: We suggest that you set a
goal for each child to generate contributions of $19 toward their first order. This will gen-
erate 10 small cards and 6 large cards (our suggested printing order) available for sale for
each piece of artwork. And keep in mind that this will generate $19 in sales profits for
your group!

Whatever amount each child in your organization contributes to the sale of their
artwork on a greeting card, you will see significant profits.

Suggestions for your sale:

¢ We suggest you acquire inexpensive plastic boxes with lids (from Walmart or your local
Dollar store) to store and display your groups packaged cards. These boxes will serve
to protect your cards between events.

¢ Keep money from your sales in a standard legal envelope with each box. Write the lo-
cation or event on the envelope, with totals, so that you are easily able to track sales.
Keep track of you inventory on this envelope as well.

e Set aside a portion of the sales to reorder cards in the future.

e Consider adding new artwork as frequently as you wish! For example, you may wish to
shift to Holiday Greeting Cards during the fall months. This will allow you to maintain
an ongoing fundraiser throughout the school year at school-sponsored events, and al-
low you to maintain sales with businesses year round.

e Take advantage of our marketing materials. We will custom-produce printable pages
for you in black and white or in color (depending on your printer), and enclose them
with your first order, or email them to you.

Now let’s move on to a description of the products we offer!
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We offer 3 Different Printed Products

Offer 1 or More Products Featuring the Artwork of the Members of Your Group

1. Note Cards:

We are able to produce each member’s art-
work on 2 sizes of Note Cards. We provide
both a 5.5” x 4.25"” card, and a 7"” x 5” note
card (shown at right). Both sizes are boxed
with envelopes. All cards are blank inside.

2. Stationery:

This is a great product that you can offer along with the Note
Cards described above. We take the same images your group
provides for the Note Cards, and produce them in a ‘water
mark’ style on stationery measuring 5.5” x 8.5” (seen at
left). Stationery is also boxed and accompanied by an equal
number of envelopes.

Some recent Note Card and Stationery samples:
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3. "“All-Occasion” & Holiday Greeting Cards:

These cards are popular because they contain a mes-
sage on the front, and are used as practical and touching
messages.

All-Occasion and Holiday Greeting Cards are
available in both the 5.5” x 4.25" cards, and the 7" x
5" cards (shown at right).

The most commonly illustrated messages are “Merry
Christmas,” “Thank You,"” “"Get Well,” “Thinking of You,” and
“Happy Birthday.”
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Below are some recent examples of All-Occasion Cards and Holiday Cards:

ATASRAD 20

Back of Card Texts and Examples

As you are considering the types of cards you will be selling, definitely give consideration to how
you would like the back of the card to appear. Consider it as a wide-open canvas to share the message
of your fundraiser, especially if you are a non-profit group. If you are a school, consider sending us the
school logo, with a write-up about your school. The possibilities are endless! Yes, we'll even print the
child’s photo on the back. Just about anything is possible.

Below, take a look at several recent back of card printings to get your own imagination going!

Standard Back of Card School Logo with Text Non-Profit School with Text Standard Back with Photo
Origicl Artworkby

Zoe Metz

orghialAruk by M M 01;; Grade Class

Allson Mosley E

Ms Norma'sst Grade Class Oniina Arorfy
ngOE{dg Kimberly M.
O"S'.;-'Zﬁfﬂ"‘iﬁgiﬂy St. James School GARTER ScHOOL

Mrs. Trudeaw's Kindergarten Class Tz MissioN oF
N CITIZENS Of
A Public School

Desert Adventist Academy
2010

Mrs. Pearson's Pre-K Class.
Mount Jezreel Christian School
201

Order Online: www.OrderKidsCards.com
©KidsAreStarscom Printed in USA

Order Online: www.OrderKidsCards.com

©KidsAreStarscom  Printed in USA O R o o

Interior Texts

While interior texts are far more common during the holiday greeting card season, keep them in
mind year round. Know that you are free to select your own fonts (letter styles) as welll Below is a
group of interior texts a school recently offered for its holiday cards:

Option I: Option 3:
Blessed are those who see Christmas Merry Christmas and Happy New Year
through the eyes of a child from Our Family to Yours
Option 2: Option 4:
May the Christmas Spirit be with you, Wishing you a Merry Christmas
today and always and a Happy New Year

Note: This school provided a 5th Option, which indicated their choice of a blank interior. But as you can
see... the possibilities are endless!
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Pricing Your Boxed Sets

Pricing is Divided into 2 Categories:

e FIXED-Priced Boxes (Based on the same number of
cards and stationery in a box), and

e ADJUSTABLE-Priced Boxes (Based on the number of
contributing members of your group, with each member’s art-
work represented in the box.)

Fixed-Priced Items:
Individual Member Note Cards & Stationery

This category is by far the most popular because of the simplicity of offering these
products at a fixed price. These boxed note cards and stationery will contain only the
design of the student selling the cards. This box will contain a fixed number of cards
and stationery pages.

This option is extremely popular with parents, relatives and friends of the mem-
ber. However, this category doesn’t allow the option of “"Group” boxed sets (boxes con-
taining a card from each member of the group). So, don’t rule out the Group boxed sets
yet!

Fixed-Price Individual Member 5.5” x 4.25"” Card Sets:

¢ Box contains 20 cards and envelopes, each card containing the individual member’s
artwork.

e Suggested Sale Price: $20

e Cost to the Group: $12 (Remember: Your group will make an additional $1 per box
when your group reaches the 100% Participation sales goal!)

Fixed-Price Individual Member Stationery:

e Box of 20 sheets of stationery and envelopes, each sheet containing a ‘water mark’
style of the individual member’s artwork.

e Suggested Sale Price: $20

e Cost to the Group: $12 (Remember: Earn an additional $1 per box when your group
reaches 100% Participation.)

Fixed-Price Individual 7” x 5” Cards:

e Box contains 12 cards and envelopes, each card containing the individual member’s
artwork.

e Suggested Sale Price: $20

e Cost to the Group: $12 (Don’t forget the extra $1 per box available to your group
when everyone sells at least 1 box.)
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Adjustable-Priced Items:
Group Note Cards, Stationery & All-Occasion Cards

The Group Set consists of cards and stationery representing each member of
the class or group. The number of cards in the box will total the number of students or
members of your class or group, and contain a matching number of envelopes. Costs of
these boxes are determined by a chart listed below, and will be identified on your sales
card with the price you determine. Note: Group Boxed Items are not available for
the 7” x 5” cards.

While determining the costs of the Group Boxed Items requires a few extra steps,
it's well worth the effort to offer a set of cards and stationery featuring the entire group!

Pricing for a Group Set of 5.5” x 4.25"” Note Cards, All-Occasion
Cards, and Stationery: *

* (These prices DO NOT reflect the EXTRA $1 per box you’ll make when your group
reaches the 100% Participation Sales Goal)

Note to Schools & Multiple-Group Fundraiser Leaders

If you are conducting a fundraiser composed of an entire school or with multiple
groups within your organization, we recommend that you treat each class as an independ-
ent group for the fundraiser. Remember that whichever items your groups or classes
choose to offer will qualify for the BONUS $1 per box when each member sells at least 1

Number In Group Your Box Cost* Suggested Resale Your Revenue
From 15—20 $12.00 $20 $8 per box
From 21—25 $13.00 $21 $8 per box
From 26—30 $14.00 $22 $8 per box
From 31—35 $15.00 $23 $8 per box

box of cards!

Next, we invite you to read and share the
“"Guidelines for Artwork”

18




"The Furmest Fundraisers Ever!”

Step 1:
Get Your Artwork to Us: Guidelines for Artwork

We hope you will print and distribute these guidelines to members, or familiarize yourself
with them and share them with your group.

Art Session Guidelines in a Nutshell:

1. Paper: 8-1/2 x 11 basic white printer/copy paper

2. Media: Felt Markers or Crayons (no pencils, chalk or pastels)

Note: If you are planning to sell stationery, ONLY use felt markers.

3. Paper Orientation: Any orientation will work, unless you are going to offer
stationery. Note: Artwork for stationery should be produced in the vertical or
“portrait” orientation on the paper.

4. Ask member to sign their artwork on the front (avoid using pencils).

5. VERY IMPORTANT: Clearly & accurately identify the artwork on the back, in
pencil, in the upper left corner of the paper.

6. Complete the Information Form.

7. Send everything to us.

Guideline Details for Your Art Session

1. The Type Paper You Should Use:
Basic white printer or photocopy paper, 8-1/2” x 11" in size.

2. Art Media:

Colored felt markers create the best results. However, crayons work well too. Art
media products to avoid: Pastels, pencils and chalk. Special medium requirement for
stationery: Because we are generating a water mark image of the child’s art when pro-
ducing stationery, we must request that you ONLY use felt markers as the artwork me-
dium. All other media will produce a much less than desirable result.

3. Orientation of Page:

Page orientation is only critical if you are planning to sell Stationery. If you
are planning to offer stationery, please ask your members to orient their art surface in
the Vertical or “Portrait” position. This will translate appropriately to stationery, which
is printed in the Portrait position.

Otherwise, orientation of the page is not a problem if you are creating artwork for
only note cards and/or all-occasion cards. The cards will simply be printed in the posi-
tion defined by the member’s art.

4. Subject of Artwork:

For Note Cards and Stationery—

Definitely use your imagination if you wish to set a theme for your artwork. For
Note Cards and Stationery, themes such a Family Portraits, Pets, Favorite Things to Do,
spiritual holidays (like Easter & Passover), Valentine’s Day, Mother’s Day, Father’s Day,
Vacation, etc. work well. Just make it FUN. One of the most effective motivators for truly
memorable artwork is to let the members know that their artwork will appear on real
Greeting Cards that their families and relatives will use.
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For "All-Occasion Cards” and Holiday Greeting Cards—

Determine, either prior to the art session or at the beginning of the art session, the
types of cards you wish to produce. You can take suggestions from the members. And
then simply divide the members of the group into somewhat even numbers. If your group
decides to produce the most universally usable greeting card messages, divide the group
by a show of hands or work pods or any other method into an approximately even number
of cards of each type. The most commonly produced all-occasion cards contain these mes-
sages: “Thank You,” “Happy Birthday,” “Thinking of You,” and “Get Well.” And of course,
the sky’s the limit with Holiday Greeting messages and images!

5. Identify the artwork:

This is an extremely important step because correct and accurate, clearly
legible print will correctly identify the member’s artwork and ensure the cor-
rect spelling on the card. The simplest and easiest way to identify the artwork is to
print the name, grade level, and teacher name onto address labels from the database
of your school or organization. Otherwise, please identify the artwork by either asking
the student to CLEARLY write their first and last name in the UPPER LEFT CORNER of
the back of the artwork, or by asking the group leader to write it. Please use a
pencil so that there is no ‘bleed-through’ on the image on the front (felt markers will
bleed through to the front of the artwork). Note: When we find the name in the upper
left corner, it not only provides the correct spelling of the member’s name, but helps us
know the orientation of the artwork in case the artwork’s orientation is arbitrarily ques-
tionable.

6. Ask the members to Sign their artwork on the front.
In the majority of cases, the child’s signature will be visible on the card if they sign
their artwork. This is a great feature that makes the card even more endearing. In
this case, please do NOT use a pencil so that the signature is more visible on the card.

7. Complete the simple form on the following page, OR contact our office directly
with the information requested in the form (call or email us).

This form merely lets us know who you are, what products you will be ordering, al-
lows us to identify your pricing during your campaign, and provides us all the informa-
tion to generate your Sales Cards and custom order form. Please complete all items.

When the form is completed, either send the form with the artwork, or contact us.
Gather the artwork and place the form on top.

8. Send the Artwork to Us:

Clip the artwork together. Make sure that each piece of artwork is identified with
the correct spelling of the members’ names in the upper left corner of the back of the
artwork. If there are several participating groups, as in a school with several classes,
please bundle and identify each group, grade or class by leader name and class level.

Include the completed Information Form and Mail the artwork to our print-
ing office right away: KidsAreStars.com
873 County Road 426
Berryville, Arkansas 72616

Note: It's a great idea to send your artwork via a method with tracking (like Priority Mail
with Delivery Confirmation) as a measure to ensure your packet arrives safely.

Then, watch for your sales package from us! (All your original artwork will be re-
turned with your final order.)
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Option 1: Information Cover Sheet a Pre-Set Fundraiser
This page is only necessary if you have not provided us this information beforehand.

This Fundraiser Information Cover Sheet provides the simplest, most popular fundraiser KidsAreStars.com
offers. It is a pre-set, predetermined fundraiser offering a box of 12, 7” x 5” Greeting Cards featuring
the artwork of an Individual Member; along with a box of 5.5” x 4.25"” Greeting Cards featuring the art-
work of the Entire Group. This is an extremely simple and effective fundraiser to conduct.

Of course, you are always free to adjust your fundraiser and to customize it in whatever manner you desire.
For completely customized fundraisers, please use the “Option 2” form on the next page (or call us).

Enclose this completed page with your Artwork. (If you are a school, or have multiple groups participating in this fundraiser,
please enclose an Information Cover Sheet for EACH group participating.)

Group/ School Name:

Mailing Address:

City, State, Zip:

Shipping Address (if different from Mailing Address):

Contact Person: Contact Phone Number:

Contact Email Address:

Number of Students Participating in THIS GROUP: Grade Level (if applicable):

Teacher/ Leader Name:

Who should checks be made to for purchases?

Sales Card Text: Would you like us to print inside the sales card information about your group, informa-
tion about how funds raised will be spent, or any other added text? If so, please attach the additional
text or hand write it on the back of this sheet.

1. Fundraiser Products You’ll Be Selling:
2. Sizes of Cards You'll be Offering:

1 Set of Smaller 5.5” x 4.25"” Cards: Featuring the Artwork of the Entire Group

1 Set of 12 Larger 7" x 5” Cards: Featuring only the Artwork of Each Individual

3. Suggested Prices to Charge: (The prices listed here will be printed on your Sales Cards
and on your customized Order Form for simplicity in the ordering process.)

* 12 Cards & Envelopes of the Individual Member in 7” x 5” Size:
Pre-set Resale Price at $20/box

* Cards & Envelopes of the Entire Group: 5.5” x

4.25"” Size. Determine your Sale Price from the chart Number In Your Box Suggested Your
. . Group Cost Resale Revenue

at right (based on the number of members in your
group), and enter here: From 15—20 $12.00 $20 $8 per box
(Your final costs will be based on this chart) From 21—25 $13.00 $21 $8 per box
Place this sheet on top of your group’s artwork, From 26—30 $14.00 $22 $8 per box
and mail to:

. From 31—35 $15.00 $23 $8 per box
KidsAreStars.com

873 County Road 426
Berryville, Arkansas 72616
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Option 2: Completely Customized Fundraiser Information Cover Sheet

Enclose this completed page with your Artwork or Call/ Email us with the information required. (If you are a school, or have
multiple groups participating in this fundraiser, please enclose an Information Cover Sheet for EACH group participating.)

Group/ School Name:

Mailing Address:

City, State, Zip:

Shipping Address (if different from Mailing Address):

Contact Person: Contact Phone Number:

Contact Email Address:

Number of Students Participating in THIS GROUP: Grade Level (if applicable):

Teacher/ Leader Name:

Who should checks be made to for purchases?

Sales Card Text: Would you like us to print inside the sales card information about your group, information
about how funds raised will be spent, or any other added text? If so, please attach the additional text or hand
write it on the back of this sheet.

Fundraiser Products You’'ll Be Selling (circle all applicable):
Note Cards Only Note Cards & Stationery “All-Occasion” Cards

Sizes of Cards You'll be Offering (circle applicable item):

5.5" x 4.25" 7" x 5" BOTH SIZES
Types of Sets You'll be Offering (circle applicable item):
Individual Card/Stationery Sets Only Group Sets Only BOTH INDIVIDUAL & GROUP SETS

Prices You'll be Charging (check all applicable items):

(The prices you'll list here will be printed on your Sales Cards and on your customized Order Form.)

20 Cards & Envelopes of Individual Member: 5.5” x 4.25"” Size. Pre-set Resale Price at $20/box
If selling for a different price, enter alternate price here:

12 Cards & Envelopes of Individual Member: 7” x 5” Size. Pre-set Resale Price at $20/box
If selling for a different price, enter alternate price here:

20 Sheets of Stationery & Envelopes, by Individual Member:5.5” x 8” Pre-set Resale at $20/box
If selling for a different price, enter alternate price here:

If You'll be Selling Group Items, check items below and fill in price:
(Suggestion: Base your sales price on your cost in the chart at right, and use suggested re-sale prices
in the handbook on pages 4 & 5.)

Box of Group All-Occasion Cards: (5.5" x 4.25" only)

Your Re-Sale Price: Number In Box Cost
Group

__ Box of Group Note Cards: (5.5"” x 4.25" only) From 1520 $12.00

Your Re-Sale Price: From 21—25 $13.00

__ Box of Group Stationery From 26—30 $14.00

Your Re-Sale Price: From 31—35 $15.00

Place this sheet on top of your group’s artwork, and mail to:
KidsAreStars.com 873 County Road 426 Berryville, Arkansas 72616



Step 2:
Next, Conduct Your Sales Campaign

Begin your campaign when you receive your package from us. We'll be partnering
in your efforts to conduct as successful a campaign as possible, while keeping the entire
process as SIMPLE as possible!

Here are a variety of recommended methods to generate sales:

Send a Note Home with Each Child Announcing the Fundraiser

We urge you to consider sending home a note to parents from you by way of the
child. This can be a very important tool to let parents know what your class or group is
working to accomplish. This will virtually guarantee that the household will make pur-
chases to support the fundraiser. In our past, we discovered that in fundraisers where the
sales numbers were less than hoped for, consistently a reason for the lower sales invaria-
bly was found to be because the parents were unaware of your group’s fundraiser. So,
please do send a personalized note home with each child. It will generate sales from the
household, and will generate sales as you employ the parent to support their child.

We urge you to use a letter like that provided below (in your own words) to ensure
that every child’s artwork is represented in this fundraiser (filling in the correct items found
in parentheses below):

Dear Parent,

As you probably already know by now from your child, our class (or group)
is conducting a fundraiser to (describe what the funds will be used for). The
fundraising method we are using is through the sale of Greeting Cards (or Note
Cards and Stationery) which will feature the artwork of our class (or classes)!

We are very excited about this opportunity to create something we are
sure you and your family and friends will treasure for a lifetime. I know that you
will personally want to order several boxes because they will be mementos for
both you and your child. At the same time, you’ll be supporting (your group or
school) in generating funds necessary to meet our financial goals this year.

There are several ways that you can support your child in this fundraiser.
Perhaps the simplest and most effective way is to send emails to the friends,
relatives and acquaintances in your email address book. Simply refer your
friends to this online ordering website address: www.OrderKidsCards.com, and
click onto our group’s link. There you will be taken to a page where you can view
the artwork of all the students, a description of the products you’ll be able to pur-
chase, and an online secure order form.

Thank you in advance for any and all support you will be able to provide
our group in reaching our goals. We have set a goal of 100% member participa-
tion this year with this fundraiser.

In addition to sending emails, we suggest you make phone calls on your
child’s behalf, and making contact with the relatives, co-workers and friends in
your life, you will be making a HUGE difference in the future of (your group or
school).

So I hope I will be able to count on your support, for your child and for the
future of (your group or school). And I look forward to sharing our success with
you in the near future!

Sincerely, (Your Name)
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Person-to-Person Sales Campaigns

In addition to a note home to parents and emails to friends, relatives and
acquaintances, members and parents can make contact with others in a more tra-
ditional sales campaign.

Begin by distributing the personalized prototype Sales Cards to each ap-
propriate member, along with a customized Order Form envelope. Ask each mem-
ber to put their name at the top of the Order Form. The form will already be filled in with
the necessary information needed to accurately complete a sale.

Here are some ways you can conduct a more traditional person-to-
person sales campaign with students, parents and your staff:

1. Do you have BIG EVENTS coming up where you’ll be able to set up a table to
take orders for cards? Silent Auctions? Conferences? Sports Events? Take the box of
sample cards along with some extra order forms, and take orders for group and individual
cards!

2. Ask business owners to support you by pre-buying cards and selling them for
you to raise funds for your group. No doubt your group is made up of parents who are
business-owners and/or have a lot of contact with the public. Ask them if they would be
willing to commit to selling 10 or 20 or 30 boxes of cards to raise funds for their child’s
group. We'll even make up countertop tent cards to send to your business owner to facili-
tate sales!

3. Make a list of people to contact!

One of the most effective ways to make contact with the people who are most likely
to purchase is by taking the time to ask your members to begin thinking of people they
know. Parents, relatives, friends of parents, people at their church, and other people the
members know. If your members are old enough, our recommendation is to think of 25
people the group knows who they can contact. We do NOT recommend the that kids sell
to people they do not know. ONLY approach relatives and acquaintances of the family and
group.

4. Suggest Ideas for Uses

One of the most successful ways to increase sales volume is to suggest other uses
for the cards and stationery in addition to personal use. Work with the group to discover
different ways the cards may be used, such as: Hostess Gifts for Mom, Gifts to
Grandma and Grandpa, Aunts & Uncles, ‘Thank You’ Gifts, Holiday Gifts and
Stocking Stuffers for next year, and so on.

5. Set Sales Goals

Again, if your group is old enough, another effective tool we know of is to ask the
members to set goals for themselves. If your group is made up of children who are
quite young, and/or if you as the teacher or leader are uncomfortable with this exercise,
disregard it. But we've found that goal-setting, and accomplishing goals, can be a very
empowering exercise for older children and youth.

A comfortable sales goal for each member of your group is 5 boxes. However, be-
cause of the personalized and unique nature of these cards, it's very easy to sell more if
everyone will contact the people on their list.
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7. Set Sale Dates

We've found that by setting sale dates of 10 to 15 days enhances the excitement
and keeps the momentum going.
Remember that when EVERY member makes at least ONE sale, your group WINS!

The key is to HAVE FUN!

When you've finished your sales campaign,
place your order with us.

Step 3:
Place Your Order With Us

Our commitment to you is to make this fundraiser as simple and successful as pos-
sible! We hope we have done just that for you, and look forward to producing your order.

When you have completed your fundraiser sales event, here’s what you need to do
next:

1: Gather the member Order Forms together (if you conducted a person-to-
person campaign), to first verify that all members are represented to qualify
for the Bonus $1 donation BACK to your group.

2: Use the customized order worksheet that arrived with your sales materials, or
the Final Totals Worksheet (the final page of this manual) to determine your
order quantities and the dollar amount of your order to us. Add your total
numbers so that you will know what your final order will be.

3: Place the completed order worksheet on top of ALL the individual member or-
der envelopes, write your check for your order, and send everything to us. We
will develop our printing order based on the information provided on the order
envelopes. We'll then return all the order envelopes with your order, along
with the original artwork.

Send to our printing office:

KidsAreStars.com
873 County Road 426
Berryville, Arkansas 72616

That'’s It!

Just wait for the order to arrive. On average, allow approximately 1 week produc-
tion time, and 1 week shipping time to receive your order.

If your group or groups have reach the goal of 100% Participation, CONGRATULA-
TIONS!! We'll be enclosing your $1 per box bonus to you with your order.
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Remember to Recommend Online Ordering at
www.OrderKidsCards.com

Experience has shown us that once the children begin distributing the card sets,
parents, friends and relatives of the children always wish they could have ordered more!

All online orders will generate MORE REVENUE for your group!

The opportunity NEVER EXPIRES. We will honor all orders, regardless of size,
time of year, or quantity, and send your revenue from the sale to you.

We will send you a copy of their Invoice total.

Once we receive payment, we begin producing the order, and ship. The whole
process takes 10 to 14 days.

Twice monthly, we tabulate and mail out earnings checks to those groups whose
cards and stationery have generated sales from the website.

Remember, these sales and revenues are ongoing! This means that you
will be able to earn residual sales everyday, 24/7, from every campaign you con-
duct with KidsAreStars.com, from now on!

So, remember to share this website, to continue raising funds for
your group:

www.OrderKidsCards.com

Contact us today if you have any questions:

support@kidsarestars.com
Or call: 970-319-0179
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"The Funnest Fundraisers Ever!”

Optional Final Totals Worksheet

(Use this form if you did not receive a customized worksheet with your sales materials.
Enclose this form with your check and all member Order Envelopes.)

Name of School/Organization:

Contact Person:

Name of Teacher or Leader:

Did your group reach the 100% Participation Sales Level? YES NO
(Did every member of your group sell at least 1 box? If so, CONGRATULATIONS! We’ll be donat-
ing $1 per box your group sold BACK to you!)

Please use the space below to compute your order:

Number of Individual-Member Artwork Boxes Sold: X $12 = $

(Include Individual-Member Artwork Cards and Stationery, in all sizes.)

Group Boxes:
Did your group sell Group Boxes of the 5.5” x 4.25"” and Stationery (boxes containing the art-

work of each class member)?

Circle one:  YES NO (If NO, please continue to the Number In  5.5” x 4.25"
bottom of the page.) Group Box Cost

) ) F 15—20 12.00
If YES, please compute your costs below using the chart at right: rom i

From 21—25 $13.00

Based on the Chart at right, what is your wholesale cost? From 26—30 $14.00
How many 5.5” x 4.25” Group Boxes and/or Group Stationery From 3135 $15.00
did your group sell?
Multiply these 2 numbers together, and write in the total here: $

Combine ALL group totals above, and write in here: $

(This final total will be your check total)

Please place this sheet on top of all member order forms,
and enclose a check for the total amount, made payable to: KidsAreStars.com
Send your order to:
KidsAreStars.com
873 County Road 426
Berryville, Arkansas 72616
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